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- Daniel Schef!er -
2012: A year of magical thinking. Brutal, challenging, opening and  
!lled with all new taboos and hand grenades. The residue: gratitude,  
total gratitude. 

- Brent Ellis -
Brent is one of the most proli!c and charismatic freelance motoring  
journalists in the country, writing for numerous and vastly different  
publications. He’s been into cars his whole life and is lucky to be able 
to live out his dreams. An of!cer of opinion with an allergic reaction 
to bull, Brent tells it like it is - emotionally, passionately and with a 
wicked sense of humour. Driving is his favourite thing to do, followed 
closely by quality time spent with friends and a good shopping trip.  
Follow him on twitter: @journobrent

- Debby Hunter -
“Is it just me who doesn’t like using the word ‘problem’? I prefer ‘issue’, 
as it’s less negative, however I do !nd myself saying ‘no problem’ quite a 
lot.” An experienced Designer, for whom creativity is a way of life. Debby 
enjoys combining key concepts, dynamic fonts, stunning images, and 
expressive color to deliver imaginative solutions. It is her wish to combine 
her knowledge and experience in all areas of design, to deliver the best 
creative to her clients and their audiences.
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Everything 
    that  
   sparkles 

In a world of decay, war and uncertainty a moment of fantasy is perhaps 

indulgent but appreciated for exactly what it is: a reverie. The chaos has 

made us seek for moments of beauty and the magic of things that are 

just exquisite. What bedlam has done is to make us appreciate luxury 

in our own way. Whether we still !nd that luxury in jewels, or in space  

and freedom. 

A brand that excels in what we could call lavish fancy is Piaget. Bold and 

blatant the brand carries a marvellously excessive gene eclipsing the rest 

of Europe’s !nest bijoux. Piaget was set up in 1874 by Georges Edouard 

Piaget on his family farm in the Swiss Jura Mountains and has since then 

expanded internationally after opening a factory years later in 1945. Known 

for their craft in watches Piaget soon diversi!ed their collection adding 

cuf"inks, brooches and then the jewellery. In 1959 they opened their !rst  

boutique, in Geneva, where jewellery has become a complete celebration 

for the brand. 

Owning their own, and the largest, jewellery workshop in Geneva 

every stone is adjusted, cut and set by hand. The diamonds meet the 

highest standards of colour and clarity and they are of course members 

of the “Council for responsible Jewellery Practices”. Their latest collection 

“Possession” celebrates love with their pink and white gold mix intermixed 

with diamonds. The Piaget Hearts and Rose collection, both new  

this season, again revels in romance and exudes what they call  

“voluptuous glamour”. 

But Piaget is not only about the jewels; the watches are as seductive, in 

particular their Limelight Dancing Light and Emperador Coussin Automatic 

Tourbillion Ultra Thin (the thinnest automatic watch in the world, I may 

add). So come January 2013 Piaget will be presenting their latest at the 

“Salon International de la Haute Horlogerie” in Geneva. Between the 

watches and the jewels Piaget will keep us in our daydream. 

         by Daniel
            Schef!er
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THE
INFLUENCERS

         by Daniel
            Schef!er

Unlike the famous 100 most in"uential that Time magazine blazes onto 

newsstands across the globe every year Dossier has a Five Signi!cant Con-

tributors endowment that includes !ve interesting and beguiling individuals 

from various bailiwicks that the magazine reveres. Time magazine famously 

chooses people who have changed the world, for better or worse, and is 

picked by readers but Dossier decided to self-select powerful luminaries that 

inspire us.

Selecting only !ve is possibly the biggest coup - as so many of the world’s 

populace inspire and in"uence the world every moment from politicians, 

to freedom !ghters to traditional and non-traditional healers. Dossier has 

taken !ve rare birds from our direct orbit, and then slightly left!eld, includ-

ing design, architecture, fashion, media, art, social change, sustainability 

and science. 

The criteria that have to be met for the signi!cant contributors list are 

1.  The ambition to in"uence real change, or revolution, in their industry. 

2.  The release of genuine creativity into the world that has then driven   

 the excellence of their work. 

We believe these to be two simple benchmarks that are all encompassing, 

yet non-sti"ing, for a selection process. So here is our assortment. 

Contributors
Signi!cant

Five
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Dragset
Elmgreen &

The Berlin/London based artist pair, known for their Prada store lost in Mar-

fu, Texas and their Fourth Plinth sculpture in Trafalgar Square, have been 

together since 1994 when they met in a dodgy gay club called “After Dark” 

in Copenhagen. According to Michael and Ingar they have been insepara-

ble ever since, a sort of “love at !rst sight”. Enviers of Ingmar Bergman, and 

Fassbender the Elmgreen and Dragset name evoke a certain prowess the 

art world so desperately needs.

 

Although they don’t see themselves as gay icons a lot of their work is in"u-

enced by their own sexuality and have contributed to forms of gay libera-

tion that current society is facing. Acceptance, equal marriage rights and 

equal adoption rights are just some of the contemporary issues not directly 

tackled by the pair but their in"uence has encouraged an acceptance of 

“other” and a challenge of what is a new convention.

 

Their recent work includes the “Han merboy” statue created as a friend 

for the national icon of Denmark, “The Little Mermaid”. The artists wanted 

to make a statement about Denmark’s strong protectionist policy when it 

comes to impulses from the outside and so installed a young boy seated in 

the same way as the mermaid. Created from luminous stainless steel that 

twists and turns in a “hall of mirrors” fashion the futurist statue blinks once 

every half an hour or so as it sits in Hamlet’s village Elsinore. A little wink at 

society, and all its drama, perhaps.

At the Venice Biennale the creators, of work where they remove layers of 

wall paint from museums all over the world and reapply them to canvasses 

for the Victoria Miro Gallery in London, did their own theatrical piece. Creat-

ing two pavilions, the Danish one as a upper middle-class academics’ home 

and the Nordic one as a Californian case study home belonging to a gay 

playboy bachelor, the idea was to have actors “sell” the home although the 

playboy was now face down in the pool. A new Cluedo emerged and art 

goers participated in the events as uninvited detectives. Bold and balsy for a 

Biennale I believe. Asking the two what their challenges as artists are, they 

respond with an ever so cool “Never to get stuck. Never feeling too comfort-

able with what we have achieved. Getting ourselves into new unknown 

territories where we once again can feel as if we were on thin ice”.

“It all depends on factors like taste, desires, phobias, preferences, timing, 

context”, said Michael and Ingar, who both believe the viewers of art decide 

whether something is “good or bad”. Next up for E&D is the Liverpool Bien-

nale and in 2013 they will have a major exhibition at the Victoria & Albert 

Museum in London. 

Prada Marfa, Courtesy:  Art Production Fund, New York; Ballroom Marfa, Marfa the artists 
Photo by: Lizette Kabré / James Evans
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The One & The Many, Photo by: Tot en met ontwerpen

4th Plinth, Powerless Structures, Photo by: James O Jenkins
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BalmondCecil
The boundless Sri Lankan designer, that has worked in engineering, archi-

tecture and conceptual design for the last 50 years, has not only opened a 

new studio with his children (one in London and the other in Colombo) but 

also manages to live on three continents. Known for his work ethic mixed 

with close-knit family values Cecil Balmond said, “we often go on summer 

holidays to spend time together”.  

Cecil Balmond has conducted his mind’s eye into iconic projects across the 

world, he quotes these as some of his favourites: CCTV Beijing: a 44-storey 

skyscraper and serves as headquarters for China Central Television, Marsyas 

at the Tate: a 10-storey sculpture designed with Anish Kapoor, Serpentine 

Pavilion: built for the Serpentine Gallery in London’s Hyde Park and co-au-

thored with Toyo Ito, Stuttgart art gallery: a gallery built in 1978 in Germany 

with architect James Stirling, Coimbra Bridge: built on the edge of Portugal’s 

Rio Modeg in 2007. 

The receiver of the 2002 Gengo Matsui Prize, Japan’s highest recognition 

for structural engineering and the 2003 Charles Jencks Awards for Theory 

in Practice of the Royal Institute of British Architects has just for the 2012 

Olympics created the ArcelorMittal Orbit with artist Anish Kapoor said to be 

the tallest sculpture of its kind. His fascination with academia and achieve-

ments has afforded him various visiting professorships at Yale University, 

Harvard School of Design, London School of Economics and University of 

Pennsylvania that he holds in great esteem.

His current projects include the Gretna Landmark, Star of Caledonia, com-

pletion in 2014, that will mark the Scottish and English border crossing, a 

45-storey tower and small-scale development in Sri Lanka, a modular hous-

ing project for Japan, an investigation into wind farms for Scandinavia and 

research for 3M into new daylight concepts for large scale buildings. 

“Don’t be simplistic but simplify without harming content”, said Balmond 

to SCMP as a quote that he lives his life by. The designer feels that “writing, 

music or nature” is where he !nds his ideas and inspiration. His signature 

“almost always in black and purple” is often compared to that of Johnny 

Cash who he loves as an icon. His philosophy is that work is “an open-

ended visual application of theory” following the principle that “structure as 

conceptual rigour is architecture” through his research he explores maths 

and how they affect forms and structures giving his compositions a punctili-

ous corollary. 

“I’ll always draw my designs by hand !rst. A quick, model will follow – 

made from cardboard, paper, sticks – whatever I can get my hands on. My 

methods are philosophic but my results try to touch the poetic, whether it’s 

a bridge, building, book or artwork”, Cecil described his magical process. 

With a new satellite of!ce opening in New York and new projects like a 

bijoux hotel development, some prototyping large-scale art works for pub-

lic spaces, and possibly a large project in India that’s con!dential the soft-

spoken designer has some exciting prospects to look forward to. 

- 87 -- 86 -



SwanepoelAlbertus
With a motto like “Happiness is a shortcut to mediocrity” the milliner of New 

York has been working for the last 25 years on his niche brand Albertus 

Swanepoel. Inspired by designers Cecil Beaton, Tony Duquette, Christian 

Lacroix Couture and Alexander McQueen the stately Pretoria born Afrikaner 

has an elegance and sentiment to him ever so refreshing in the world of 

fashion. 

Although his roots go back to the 17th century in South Africa and his love 

for the bush keeps bringing him south he has deftly pursued an expressive 

career in the hearth of creativity. Having made hats for Carolina Herrera 

and Narcisco Rodriquez and more recently on trend for J Crew and Target 

Albertus has galvanized the fashion industry with craftsmanship incidental 

to former times. 

Being the fair-haired boy of Vogue’s helm he was connected to mass retailer 

Target and designed a range of quality inexpensive hats for men and wom-

en. With the runway shows exploring headwear seemingly more than ever, 

starting with Givenchy and Miu Miu last year, and Kate Middleton (Vanity 

Fair’s most stylish this year) who loves hats, the accessory will become more 

of a focus item on the fashion rounds. Albertus said that hats are “an exten-

sion of one’s personality” and that he believes that more men are wearing 

hats now than women.  

Currently Albertus is working on 500 hats for all Anthropologie’s stores and 

did two shows at the Mercedes Benz New York Fashion Week Spring 2013: 

Peter Som and helmets and caps for the relaunch of Perry Ellis Men’s collec-

tion designed by Duckie Brown. And then if that was not keeping Albertus 

up and dancing he participated in the “Americans in Paris” event again at 

the end of September in the Palais Royale per invitation of Vogue and the 

CFDA.

In his career he has won the Coty Award in South Africa, been one of the 

two runners-up for the CFDA Vogue Fashion Fund Award, been nominated 

for the Swarovski CFDA Accessory Award & Best Accessory Designer at the 

WGSN Awards and has exhibited at Victoria and Albert Museum in London. 

But he says he hardly looks at fashion for inspiration but sees something in 

his every day life that jump-starts a creative idea. 

“It forms part of the cyber communication and emotional detachment hap-

pening in the world”, Albertus said as he talks about the future of fashion. 

In terms the trends he believes there are two thought processes currently: 

a strong move to “ecologically sound fabrics” and another to “technologi-

cal innovative fabrics”. Although the two seemingly are in contrast Albertus 

speaks of both the need for handcrafted goods and also materials that 

for instance retain heat or prevent sweating. He called it “feeling safe and 

wanting comfort at the same time”. Sort of the way wearing a hat makes 

you feel actually. 
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TolaasSissel 
A self-professed in-betweener, the scent, odour and smell expert has a stu-

dio that contains almost 7000 different scents collected from every possible 

corner on the planet. Sissel Tolaas, a favourite at this year’s Design Indaba, 

was at the Edinburgh International Fashion Festival in August where she, 

along with other fashion mavens like Juergen Teller and Kostas Murkudis, 

was taking part. Sissel was born and raised between Norway and Iceland 

and has degrees from Scandinavia, Poland and Russia in sciences, chemistry 

and !ne arts, but now sees Berlin as home. 

 

Her talk at the festival was about her ambitions, her work and collaborative 

project with Berlin fashion designer Kostas Murkudis called “The Endless 

Dress - The Endless Smell”. Murkudis will design the !rst stage of the dress 

and Tolaas will create the !rst stage of the smell and Jonas Lindström will 

document it all. 

This smell-obsessed blonde has worked across various to ful!l her carefully 

crafted aim “to shed emotions and prejudice and experience smell for what 

it truly is”. She believes that we use every part of our body to smell, not just 

the nose but the semen and eyes too. Part of her latest work is mapping 

cities across the world by their smell and in September she worked with the 

Grand Arts in Kansas City to map the city and let museumgoers experience 

her scent trail on the walls of the museum afterwards, using a new way to 

“scratch and sniff”. 

“Industries have lied to us and tried to convince us that things need to smell 

a certain way”, she says. She uses examples of questioning why detergents 

smell like fake lemon and lavender and believes we, as consumers, should 

be challenging our sense of smell much more than what we already do. 

Tolaas has worked with the MOMA in New York, the National Museum of 

Beijing and the Hamburger Bahnhof in Berlin on various projects includ-

ing designing tools challenging memory in psychology and smells related 

to sleep patterns. Her funding comes from International Flavors and Fra-

grances fund - a $4 billion company that makes perfumes for, for instance, 

Prada and Calvin Klein. Her exhibit “The Fear of Smell – The Smell of Fear” 

at MIT’s List Visual Arts Centre revolved around the sweat of nine men that 

she collected from their armpits. She collected perspiration from S&M Guy, 

for instance, whilst he was visiting sex clubs and she has turned these into 

commercial fragrances, on offer at some kaleidoscopic boutiques in Berlin.  
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IngelsBjarke

The ultimate cool young architect Bjarke Ingels started BIG (Bjarke Ingels 

Group) in 2006 in Denmark and has now opened an of!ce in New York. 

The press has named him “the rock star architect’ and with a vintage Por-

sche and a slight wave in his hair the man does exude everything we love 

about sexiness. A grand feature in the New Yorker earlier this year cemented 

just that: the man is going places that architects previously feared to tread. 

Through a series of award-winning design projects and buildings, Ingels 

has created an international reputation as a member of a new generation 

of architects that combine “shrewd analysis, playful experimentation, social 

responsibility and humour”. In 2004, he won a Golden Lion at the Venice 

Biennale for the Stavanger Concert House and since has received numerous 

awards including the World Architecture Festival Housing Award, Forum 

Aid Award and the MIPIM Residential Development Award. Fast Company 

rated Ingels as one of the 100 most creative people in business and he re-

ceived WSJ’s Architectural Innovator of 2011 reward. Not bad for someone 

under the age of 40, well under the age of 40 that is. 

He has also been active as a visiting professor at Rice University’s School 

of Architecture, Yale University School of Architecture and Columbia Uni-

versity’s Graduate School of Architecture, Planning and Preservation. The 

projects adding to the New York skyline include the West 57th Street resi-

dential building that is a cross between a Copenhagen courtyard and New 

York skyscraper - a communal intimacy of a central oasis and the ef!ciency, 

density and panoramic views of a tall building in a new hybrid typology.

BIG, with their of!ces on two continents, is a partnership of architects, de-

signers, builders and thinkers active within the !elds of architecture, ur-

banism, research and development. Bjarke believes that “contemporary 

life constantly evolves and changes, not least due to the in"uence from 

multicultural exchange, global economical "ows and communication tech-

nologies that all together require new ways of architectural and urban or-

ganization”. 

It’s with the same electricity that Bjarke spoke at this year’s Design Indaba 

that he has also been liked and loved on TED (www.TED.com) as one of 

the site’s heroic speakers. Some of the projects he is working on include: the 

8 house for St Frederikslund Holding (Ørestad, Denmark) offering homes 

for people in all of life’s stages:  from young to old, nuclear families and 

singles, expanding and shrinking families. Also a new waste treatment plant 

for Amagerforbraending (Copenhagen, Denmark) seen as a whole new 

way to design a waste-to-energy plant: economically, environmentally, and 

socially pro!table. Even the roof of the new Amagerforbraending has been 

transformed into a ski slope for the residents of Copenhagen. 
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Toblerone   
Celebrate the festive season with 
the legendary world famous  
chocolate. Each distinctive bar of 
Toblerone is made with honey 
and almond nougat. 
 
With a 100 years of history, this 
quality Swiss chocolate makes the  
perfect gift.  
  
Cote D’ Or  
Discover the re!ned taste of Cote 
D’ Or Milk  Chocolate – a chocolate 
of distinction for over a century.  
It’s unique and authentic taste 
makes for the perfect gift this  
festive season.

ADVERTORIAL
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The co-founder and director of Droog in Holland happens to not only be 

educated as an art historian but also trained as curator and inevitably found 

herself as an inspiring environmental guru and world-encompassing trend 

setter. Renny Ramakers specialized in design and found that inspiration 

came from everywhere, at all times and so included her daily moments in 

the way that she sees design and collaboration. A dreamer of better worlds, 

an activist for the future and an interested, interesting human being that is 

just fragments that make up the brilliance of Ms Ramakers. Who better to 

chat to about life, the universe and all things design than Renny. 

Your design has a certain element of ‘quirk’ that 
everyone loves and responds to. Tell me where that 
stems from?

Because I like that! 

Michel Houellebecq’s last novel addresses ‘rustic’ and 
‘pre-industrial’ to be just fads and he goes on to say 
that searching for simplicity within the simple is what 
is key. What would your take be on that?

Yes, the way he writes about the rustic appeals to me. I would call the 

longing for rural live romanticism. It’s picking out what seems to be the 

positive parts and leaving behind the negative. Searching for simplicity is 

indeed key but not only the simplicity within the simple: we need also to 

search for simplicity within complexity.

What is design to you?

Many people seem to be asking this question nowadays. For me design 

today can be anything anywhere. Design does not necessarily have to solve 

problems. As showed in Milan, it can also offer unexpected possibilities, 

inspiration. It can !nd a role in any aspect of daily life, and can even be 

invisible. Design does not only manifest itself through products, interiors, 

graphics, garments or buildings, but also through tools, services, scenarios, 

new business models and other ways of engaging with society.

droog:
The Love of
        Renny 
  Ramakers

You have the most incredible life story. Please tell me 
about your life.

Really? I am trained as an art historian. Since !nishing my studies I have 

been working as a curator, writer and educator. I have been the chief-editor 

of a few leading Dutch design magazines. At a certain moment in my career 

I switched from digging into history to pushing the envelope and making 

history myself. I see both directions as part of the same process.

I’d love to know about your childhood and how design 
and aesthetic came to you?

I grew up in a strong Calvinistic environment as the youngest of four 

children. My parents were rather old when I was born. I was a lonely child 

because my brother and sisters were much older. As a child I lived in my 

own fantasies and came up with all kinds of initiatives. I created a ‘’school’’, 

a ‘’library” or other entities which other children could join. When I was 

a little bit older I started to exchange fabrics with a girlfriend. I was never 

stimulated by my parents to do something cultural. They did stimulate 

intellectual exercise but only related to theological issues. My father loved 

to dig into this and he wanted us to do the same. So there was no culture 

at home, no music, no theatre, no dancing. And I did not look good... I 

was too skinny and was wearing glasses. My hair, my clothes, everything 

was wrong It made me feel very insecure and oh, I was so shy. But when I 

was 16, I decided to become the captain of my soul. I decided to become 

a beautiful girl. To reach that I had to earn money because my parents 

did not have the money to give me the things I wanted and besides they 

did not agree with my new taste. I left school and got a job. With the !rst 

money I went to the hairdressers to change my haircut and I bought fancy 

glasses and make up. I started to make my own clothes. A girl working in 

the same building was my big example. She was dressed in the spirit of the 

French existentialists, all in black. Later I found beautiful examples in glossy 

magazines and I adopted the Courréges- space look; white mini dress with 

white boots. This changed my life completely. All of a sudden I became an 

attractive girl! In our neighbourhood there was a shop selling Scandinavian 

design. I loved to buy textiles and accessories in this shop. At the age of 

15 or 16 I went to a Kandinsky retrospective. No idea why. I needed some 

time to free myself from my background and I took that time. It took a 

while before I picked up college again. I was 28 when I started to study art 

history. And in my third year, on an excursion to Moscow and Leningrad I 

was so impressed by the social ambitions of the Russian constructivists, that 

I decided to specialize in design.

What inspires you?

Anything and everything.

Who are your favourite creatives?

I admire the architecture of Herzog and The Meuron, I am inspired by the 

writings of Rem Koolhaas, I am impressed by Ai Wei Wei and I !nd Michel 

Houellebecq a true original.

What are you consuming at the moment?

I am reading the biography of Steve Jobs and I watch Borgen, the political 

Danish TV series on DVD and tonight I will go to a Rufus Wainwright 

concert.

Tell me about your greatest love?

That is my husband, Leon. I met him when I was 22. He is in the music 

business. And he is just as energetic as I am. In the !rst years we lived like 

cats and dogs. But at a certain moment I realized that I was in love with 

him. Since he told me not wanting a relationship, I again decided to be 

the captain of my soul. I told him that I did not want to see him anymore.  

- 135 -- 134 -



My decision made him aware of his feelings for me. It was the start of a 

strong relationship. We do not have children, simply because they do not !t 

in our life. We are deeply in love with each other and we love our work. It 

is fantastic to be so close with another person.

A few years later, we began to actively initiate projects because we sought to 

create a coherent message. Our projects aimed to stimulate user interaction 

and awareness of processes, to demonstrate that one can create a great 

experience with a minimum amount of design. The products and projects 

of those days anticipated the insights of today. What we did in the past few 

years and what we are continuing to do is to explore new levels of design. 

The world is always changing and we have to react and act.

In 2009 I set up the Droog Lab in which we explore all kinds of timely 

issues, with the aim to create new tools, new scenarios and new models 

and yes, new products. The Lab works independent from the company but 

it happens more than once that an outcome of a Lab project in"uences 

the activities of the company. So we are we now working on a range of 

new products which is inspired by the outcome of the Lab project we did 

in Moscow: an imaginary luxury brand called Fantastical Investments in 

which luxury is combined with longevity, showing that sustainability does 

not have to mean austerity. Inspired by this project, the company is now 

involved with a re-interpretation of luxury, rich patterns and quality materials 

re-invented in contemporary products. It’s like lavish techniques used in a 

contemporary way.

Maybe you would call this a paradox because we like to address issues like 

overconsumption and overproduction. But I don’t think we should stop 

creating new products. We do not need more products, but we do need 

more beautiful products. We need products that people want to keep their 

whole life. It is important that we continuously redesign ourselves. But 

whatever direction we go, the spirit remains the same

Has your approach to design changed since founding 
Droog to today? Is it a new methodology that interests 
you? New materials? A different economic model?

Since I started in 1993, the world of design has changed tremendously. 

We !nd ourselves in an era characterised by a surplus of product offerings, 

which still keep growing, now to meet the growing demand of the 

expanding middle class in the emerging economies. Design is active in all 

layers of society. Today the design world is taking on everything our exciting 

times are offering – environmental issues, social issues, technological 

developments, the digital world, not to mention human needs. No longer 

is form about function or fun, but about society and the environment.  

Did Droog change? 

Yes and no. In the early days, our presentations concentrated on products. 

But for sure, these products were telling stories. They showed a different 

perspective on design. They distanced themselves from the perfection and 

stylishness of design with a capital D and connected to ordinary life with 

all its imperfections. Quite a number of these products became iconic, like 

Chest of drawers by Tejo Remy (1991), Knotted chair by Marcel Wanders 

(1996) and Tree-trunk bench by Jurgen Bey (1999). These products 

addressed themes like overconsumption and overproduction, simplicity and 

innovation through a craftsman’s approach to high technology. A few years 

later, we began to launch projects because we sought to create a coherent 

message. The projects aimed to stimulate user interaction and awareness 

of processes, to demonstrate that one can create a great experience with 

a minimum amount of design. The products and projects of those days 

anticipated the insights of today. What we did in the past few years and 

what we are continuing to do is to explore new levels of design. The world 

is always changing and we have to react and act. We are continuously 

redesigning ourselves. But the spirit remains the same. We are a company 

that produces and sells products and we do innovative projects that push 

the boundaries of design.
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The Netherlands. I’d love to know what’s wonderful 
and inspiring to you there right now?

Not so much. The same goes for Europe. We live in a world that is rusted 

in old ideas and a lot of self-satisfaction. It is the young generation where 

we set our hopes on.

And the rest of the world, where do you !nd insights 
or revelations?

I am inspired by the big power shifts in the world. By developments in 

China, India, Brazil and many other countries. There is so much energy 

everywhere! One of our projects is Here, There, Everywhere. We go to all 

kinds of places in the world to learn from the way people over there live 

their lives, from their spirit. We collaborate with local partners and local 

designers. In China for instance I was intrigued by their copying culture. 

What could we learn from here? We went to the Dafeng Village where 

hundreds of painters are copying famous paintings and exporting them to 

the West. We also studied the Shanzai movement, copying famous brands 

and their products where they make small changes. Sometimes even a bit 

of tongue-in-cheek…So, inspired by this, our team, which include Dutch 

and Chinese designers, has been copying the Chinese and we developed 

a model for a copying culture in which the original is also rewarded, 

!nancially and by recognition. The outcome will be presented later this year.

Tell me about your project at the Milan fair this year, 
Material Matters - future furniture fair.

A few months ago I was triggered by an article in a Dutch newspaper. 

Economists, ecologists, political scientists and other scientists were 

envisioning an alternative economic model in which sustainability is built 

into the system. One of the things they imagined was that income tax was 

replaced with tax on raw materials and waste. In the article they described 

what this would mean - no more packaging, new businesses based on 

recycling, repairing and leasing. After reading this I was wondering what 

product designers could do when materials become too expensive? Will 

they develop new materials; will they redesign existing products or create 

services, go digital or do something else? I realized some designers are 

already working in a way that !ts into that scenario. Dutch designer Dirk 

Vander Kooij has reprogrammed an abandoned Chinese robot into a 3D 

printer. It makes chairs and tables, using plastic regained from old fridges. 

German designer Markus Kaiser prints products in the desert using the 

sand as the raw material and the sun as the energy source. And Studio 

Swine (UK) proposes to go !shing plastic debris from the sea, turning it 

into products on a converted boat factory. I imagined an alternative fair 

full of these kinds of initiatives. So we brought together existing initiatives 

and invented new ones. Eventually our imaginary fair presented 21 design 

companies based on the premise that raw materials are taxed and therefore 

become very expensive. One of the businesses we invented is Gallery™; a 

gallery that sells ordinary goods that because of the much higher price of the 

raw material have become collectibles. Another, Optical World™ replaces 

products by the illusion of the product. Or a game named Play Shop™ in 

which people can satisfy their need to shop without buying anything. And 

Shape Shifters™ is a platform for downloading, customizing and sharing 

designs with friends, without the need to produce these products.

         by Daniel
            Schef!er

Sensory 
   Faculties     
 Apprehended

Visible Perfume?
Olfactive Studio is a new concept in perfume, an encounter between 

contemporary artistic photography and perfumery; between the eye and 

the nose.

At the crossroads of a photographic studio and a perfume design studio, 

Olfactive Studio has teamed up with photographers to draw inspiration 

from their oeuvres, sensing the images to capture their essence. 

Photography and perfume capture the moment and rekindle the memory 

of past experiences. Imagining a sensorial, intimate, and poetic relationship 

between images and scents is to reconcile temporal spaces.

“Perfumer’s proofs” are born out of the perfume creator’s emotions  - invoked 

by the picture and have proved to be authentic and original olfactory 

creations. They take us from a world where perfumes are harvested, to one 

where time is captured.

Together, talented perfumers and photographers have created sensational 

sensory images.

Elegant and unconventional modernity emanates from this wonderful 

alchemy. Olfactive Studio designs an exceptional olfactory world with a 

powerful and distinctive personality; a world of intuition and emotions; a 

world designed for women, men, and all others. The perfumes are angels; 

they have no gender, but they have a soul.

An olfactive and collective studio is born. Inside it, just like children, they are 

free to sniff images in motion.

Olfactive Studio was launched in Paris in September 2011 and is today 

enjoying tremendous success in over 20 countries (Europe, Middle East, 

South Africa, Australia.)
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For more than 160 years Kiehl’s have defended their beloved position in Manhattan’s ever-changing, ever-formidable 

East Village. A ludic pharmacy built from love and a full heartedness for all its ventures; which of course was less about 

drugs and much more about rock n roll.

 

With the patron pear tree on the pavement outside watching the door expand, the “apotheke” served the 

founding citizens of the greatest city on earth. By 1894 the name Kiehl was set and has since grown into a 

worldwide icon that endorses a lifestyle and “joie de vivre” unlike any other skin or derma product brand. 

Whether it’s the in-store skeleton, or years ago the in-store car collection (which is now a sexy ass bike) the 

brand appeals to my mother’s need for chemistry and my need for merriment. 

Known for their medical looking packaging and over supply of free samples the brand has grown 

even now to South Africa with the !rst store opening in Johannesburg. The use of botanical  

extracts and a “come try it” open attitude the products somehow take the “hard sell” and  

“mystery” out of it and offers exactly what you want: a simple product with no frills, that is 

scienti!cally tested, but over"ows with fun. 

Kiehl’s
  New York

         by Daniel
            Schef!er
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Magni!cent journeys are facilitated by travel like the Agatha Christie spur on 

the Orient Express or of yore Nile Cruise, the doomed Titanic and later the 

"amboyant Queen Elizabeth II, the no longer running Concorde and now 

the latest, and biggest plane on the planet, the Airbus A380. But what really 

makes a peregrinate so jolly wonderful is the connections made in cities 

across the globe. From the beach, to the bar, to the museum, to the tuk-tuk, 

to the top, to the bottom, to the marrow of it all: the hotel that’s where the 

love for travel sits like an oracle, a venerable melting pot. 

A giant part of these journeys are about hotels, spending time exploring 

the rooms, bathing in the biggest tubs you don’t have at home, eating 

!ve courses because you can, having spa treatments, sneaking around 

to explore unknown rooms, testing out the cinemas, late night swims on 

the rooftop pools, eavesdropping on the chefs, sneaking the slippers into 

your bag, demolishing all of the mini-bar and of course working out in the 

private gym. All perks, all part of the guest experience hotels so carefully 

construct, or deconstruct.   

“A hotel is place for people to escape,” says Jeremie Trigano, one of the 

owners of Mama Shelter.

“As for hotel trends - we see that there is a trend is all about service and 

individualising the guests experience. In the time of social media, when 

everybody is posting immediately what amazing things they have done or 

seen, hotels need to be a great source of ideas and have to be a facilitator to 

make these things happen,” said Ursula von Platen-Horande, PR Manager 

The Stafford London. 

She believes that hotels have always held a certain fascination as they bring 

people from all over the world and all walks of life together under one 

roof. “Additionally, some people think that the time they are spending in 

a hotel is ‘separate’ from their normal lives, so they are either more open, 

more daring because they are not at home. So they would like to make the 

most of it and that’s a fascination that will not waver, even if with the help 

of technology, people can see so much without even leaving their own 

homes” Ursula said.

Luxvoyage Hotel Seven One Seven

Mama Shelter Paris
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Mama Shelter Paris

There are some hotels in the world that so perfectly exhibit all that luxury 

odysseys are all about, Dossier explores them:

Hotel Seven One Seven

Prinsengracht 717 - 1017 JW Amsterdam

Hotel 717 is the !rst boutique design hotel in the Netherlands and celebrates 

a 15-year anniversary this year. Decorated by the owner, aesthete Kees van 

de Valk the modern art mixed with African treasures and homely touches 

are what make this hotel a place to retreat as a hearth that is personal and 

oh-so-intimate. Every room is named after a famous writer, philosopher or 

musician and the Egyptian cotton and king size beds in a tight city centre 

like Amsterdam is more than appreciated. With its leafy courtyard an escape 

from the busy canals the space provides the perfect sojourner as a "eet of 

young men bring out homemade treats. 

Mama Shelter Paris

109, rue de Bagnolet 75020 Paris

Designed and co-owned by the design genius Philippe Starck, Mama 

Shelter Paris, with a Marseille branch freshly opened, celebrates all that 

we love about luxurious jaunts and some. Free wi!, easy to order modern 

French food (even free porn) and a cult following that attracts the most 

interesting characters accumulating in Paris. Mama Shelter has provided a 

common ground for people to interact in a sexy and warm environment 

and that is what makes you come back even to the most out of the way 

area in Paris; the draw of this playfulness is too alluring. The space is created 

from a desire for “ideal” and so the product is constantly evolving with the 

guest – ah, perfect. 

The Regent

Charlottenstraße 49, 10117 Berlin

Besides practical innovation, Regent Hotels are synonymous with glamour 

and style, and has become playgrounds for celebrities and international 

sophisticates but besides for that the old school elegance is what draws 

you in for real. Part of its amazing charm is the layout of the building that 

was planned by a famous German architect, Josef P. Kleihues, and the 

interior design by renowned American designer Frank Nicholson. What 

gives Regent that "air, that real interesting and opulent "air, is for instance 

a cooperation with Meissen, the famous, and Europe’s oldest porcelain 

manufacturer, that offer their Afternoon Tea Ceremony on the exquisite 

Meissen porcelain. The luxury goes back to the old days: it slows time down 

and in the thick walls and over sized bedrooms it is the rest of all rests that 

apparently only comes at this hotel.

The Grand Life Hotels

2 Ave Of Americas, Tribeca, New York 10013

310 West Broadway, SoHo, New York 10013

Family run and owned these two hotels are what New York hotels are 

all about: glamour, and a perfect combination of social connecting and 

privacy. The !rst of the two, SoHo Grand, opened in 1996 as the !rst luxury 

boutique hotel downtown - Tribeca Grand followed in 2000. Helpern 

Architects constructed the hotel with an apparent “non-descript” exterior 

as part of the evolution of the SoHo area and interior designer Bill So!eld, 

of Studio So!eld, designed the hotel to re"ect just that quintessential SoHo 

neighbourhood aesthetic. What makes the hotel astonishing is the array 

of guests, not just celebrities and expect to !nds, but the creative elite, the 

talent, the heart of New York all "ock to their favourite hotel to discuss, to 

plan, to laugh and to revel in all that is Manhattan. 
The Regent

Mama Shelter Paris
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The Grand Life Hotels

The Mandala

The Mandala

Potsdamer Straße 3, D-10785 Berlin  

What’s amazing about The Mandala is how practical inimitably meets 

grandeur. From the guest’s perspective the layout of the room with enough 

plugs, an enormous changing room, a self-help kitchen and lights and 

lamps that can illuminate and mood every moment day or night is what 

gives this hotel that extra indulgence. A modernist delight with an atrium 

serving the best German breakfast in Berlin the hotel stupe!es with its ability 

to subserviently allow for a most comfortable and extravagant simple stay. 

The gym, the spa, the restaurant and the bar all work together as a haven 

on the busier than ever Potsdamer Platz. 

Okura

Ferdinand Bolstraat 333, 1072 LH Amsterdam

With distinctive Japanese in"uences not only in the paired down design, 

demure colours and pliant staff the Okura hotel dazzles in all the right 

places. With the culinary extravaganza is has some of world’s best Japanese 

restaurants and quietly houses them in complete originality with total 

respect to the heritage. You can you eat at an authentic Japanese brasserie, 

or a complete Japanese haute cuisine, that is also in-house, or to top that a 

cooking school for guests wanting to learn hands on during a stay is down 

below. The way the hotel is so modest and unassuming is what allows for 

an experience that is so extraordinary, beyond what luxury can ever cost. 

By Daniel 
   Schef!er

Okura
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With the Olympics !nally over, China’s over exposure and Obama gaining 

ground as an international hero for a second term, the world is turning its 

focus on what’s new and next: the south. Whether Africa or South America 

ful!ls this new desire we can only speculate. With South Africa’s laboratory 

to !nd an aesthetic and a national identity beyond Nelson Mandela and 

Brazil’s swelling in all directions the south is looking more absorbing than 

before. So does that still mean that London is the capital of the world? 

London beams with over 300 languages spoken within its boundaries, it 

has the oldest underground train network in the world, also the busiest 

airport on the globe and a seemingly maverick mayor Mr Boris Johnson. Oh 

let’s not forget the obvious: curries, 007 and the Queen. But what gives me 

my loving London eyes are the hotels. Oh the hotels. London does hotel 

better than any city in the world - they take it seriously, very seriously. 

The seven hotels that inspired me, thrilled me and then dazzled me: 

Bulgari Hotel 

171 Knightsbridge, City of Westminster, SW7 1DW

Part of the glitz and the dazzle of the lionized Bulgari brand the newly 

opened London hotel is exactly what you want from all that glam: just the 

best of everything. The city’s most prestigious neighbourhood address may 

impress some but the attention to details from butlers, to private dining, 

to cinemas screening decadent chick "icks, to my very own music in the 

bath are what gave individual luxury a new meaning. The understanding 

of privacy combined with an all shiny, all encompassing brand experience 

is what makes this hotel better than just luxurious. Highlight: the gigantic 

pool and spa underground where minutes became hours. 

The Landmark

222 Marylebone Road, NW1 6JQ

What is remarkable about The Landmark is its observance of exactly what 

!ve star means and it of!ciates every element with panache and that “little 

London
loving

Bulgari Hotel
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extra”. The hotel’s transcending atrium, many dining options, polished 

interiors and extra sized rooms seem expect to !nd as the details of service 

and care give off the real splendour. The hotel opened in 1899 with 700 

rooms and has kept its real British-ness inside with hound and horse art in 

guild frames, an opulent chaise longue bestrewed around the hotel, plush 

fabrics all around and architecturally has a cheeky Gothic Revival style - "air 

of the architect Robert William Edis. Highlight: brunch buffet in the atrium: 

succulent and a sundry of choice. 

The Stafford Kempinski 

St James’s Place 16-18, SW1A 1NJ  

Over a 100 years old and with the best bar in London, complete with "ags 

and boisterous décor for the lads, the hotel celebrates being English and 

completely utterly English at that. A country retreat, with carriage rooms 

and cottage like interiors brings the Cotswolds to London. Kempinski wins 

awards for service, best in the world, and the members of staff exude just 

that. Some members have been there for four decades and the feeling of my 

mother’s country house indulgence is what gives this hotel that uniqueness, 

and then of course it’s right next to Green Park. Highlight: seeing that the 

world truly comes to London in the hotel’s collection of "ags in the bar. 

The Arch

50 Great Cumberland Place, Marble Arch, W1H 7FD

Contemporary boutique is a treat in the voguish neighbourhood where The 

Arch is. Close to Workshop Coffee in Marylebone and the shops on Baker 

St the hotel celebrates its ability to be in the best neighbourhood, already 

tight for space, and give guests rooms for lounging in. The quintessential 

Georgian London property was originally two homes built in the 18th 

century in a true Palladian style: obvious in its symmetry and almost temple 

like feel. The Arch opened in 2001 and has recreated that sanctuary feel. 

Of course brasserie dining, a champagne bar and a lounge for tea all done 

in a glam but still pared down chic design adds to the feeling. Highlight: 

watching the big screen TV in the bath. 

No. 10 Manchester

10 Manchester Street, Marylebone, W1U 4DG

The amazing thing about a small unique hotel like No. 10 Manchester is 

the intimate feeling you have when you check in, want to have a relaxing 

time in their lounges or when you need anything: there is someone to 

make you feel at home, but still make you feel pampered in luxury. The 

Edwardian building and small amount of rooms create this village feeling in 

a smart London neighbourhood. The walk in “Hunters & Frankau” designed 

humidor and all-weather cigar terrace kitted out with hand rolled Havanas 

and other Cuban cigars is what makes the hotel totally unique.  The hotel 

is simply a small boutique space with trendy interiors tailored for the cigar-

loving seeker of privacy. Highlight: the Garden Terrace room with music 

and a little daub of London sunshine.

South Place Hotel

3 South Place, EC2M 2AF

As the hip London keeps moving east, the amount of new luxury hotels 

opening on the Shoreditch side only excites. South Place, part of the overly 

perfect, impressively high calibre Design Hotels, opened a few months ago 

in the City of London very close to Liverpool Street station. The Conran 

interiors, the highly designed rooms with every possible gadget and screen 

you can desire is what makes the hotel modernists dream. It feels straight 

from a Wallpaper magazine and the fusion of Miami art scene meets 

London chic is perfect especially in the east. Highlight: The details, from the 

amenities to the TV channels and iPhone stands. 

The Stafford Kempinski 

The Arch

No. 10 ManchesterSouth Place Hotel

The Arch

The Stafford Kempinski South Place Hotel

No. 10 Manchester The Landmark
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All these hotels have left me thinking where would I escape to for a meal in 

London. Mazi of course. 

Mazi

12-14 Hillgate Street, Nottinghill W8 7SR

Greek, but not so Greek. With simple décor, the complex reinvention of 

Hellenic cuisine is what’s on offer in the Nottinghill warmth generator. 

Almost haute cuisine in a contemporary taverna that loves for you to drink 

some ouzo; what else could I have asked for. Mazi means “together” in 

the tongue of the gods and so they encourage you to indulge in savoury 

baklava, cold risotto with feta foam and jars of tarama with homemade 

bread: all more twists of the traditional. Highlight: the desserts, as rice 

pudding, angel hair and souf"é never tasted as perfectly doting. 

South Place Hotel

Mazi

By Daniel 
   Schef!er
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